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ARHOLIAD AELODAETH GYFLAWN
18 Ebrill 2015
PAPUR 1

Cyfieithu o’r Saesneg i’r Gymraeg

Hyd yr arholiad: 2 awr a 5 munud*
Ydych chi wedi cael y papur cywir?
* Cewch 5 munud ar ddechrau’r arholiad i ddarllen y papur.  Ni chewch ddechrau teipio’ch cyfieithiad yn ystod y cyfnod hwn.

Ffynonellau’r darnau:
Darn 1 – addasiad o erthygl yn y TESS
Darn 2 – addasiad o erthygl ar safle Senedd Ewrop


Rhaid dilyn unrhyw gyfarwyddiadau sydd ar y papur
Carai'r Bwrdd Arholi bwysleisio bod croeso i ymgeiswyr ychwanegu troednodiadau at eu gwaith, boed hynny i dynnu sylw at dermau y byddent fel arfer yn eu gwirio ar y we, neu i amlygu unrhyw elfen arall lle teimlir y byddai eglurhad ar y cyfieithiad a ddefnyddiwyd yn fuddiol.  Yn naturiol, gan fod amser yn brin, disgwylir i unrhyw droednodiadau a ychwanegir fod yn gryno ac yn bwrpasol.
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Darn 1

Study finds drab playgrounds to blame for inactive break-times

Secondary schools should encourage free running and graffiti to improve attainment and behaviour, new research says.  Mirrors for pupils to check their appearance and longer lunchtimes are also suggested, amid concerns that secondary students are deeply unhappy about “dull” outdoor spaces.

The report by outdoor education charity Grounds for Learning draws on existing research and its own findings from observations in schools.  Research is “clear and unequivocal” that play improves health, behaviour and academic achievement, the document says, yet secondary schools’ outdoor spaces are frequently “dull and uninspiring”.

“Playgrounds are often of the bleak tarmac variety, featuring large open spaces with wind whistling through and a few seats scattered around, laid out to look good on an architect’s plan or to save some budget at the end of a build.  In many schools, the choice of being outside is rejected and legions sit on stairs indoors, interacting with others via social media.”

Some pupils said that going outside was “frowned upon”, and one school reported: “Our children don’t play.”  Many pupils felt they had little influence over outdoor areas, and in one public-private partnership school there were suggestions that “the company” called the shots.

In most schools “the car dominates”, with pupils having to walk through or around them, whereas outdoor teaching spaces go underused.  A number of pupils in one school did not even know that it had a nature garden.

Pupils were concerned that lunchtime was being eroded, leaving them scarcely enough time to eat, let alone go outside.  At one school, pupils were very clear about the fact that going into town was not just about fast food but about being able to walk and talk in a more interesting, private environment than the school grounds.
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Darn 2

Our Children and the Internet
On average, children in Europe start using the Internet when they are 7 years old.  One in three goes online via mobile phones, game consoles or other mobile devices.  At the same time, many young children say there are not enough good things for them to do online.

Between the ages of 9 and 16, the average time children spend online amounts to 88 minutes a day.  Children need quality content to stimulate their imagination and help them learn, but also the skills and tools to use the Internet safely and responsibly.

Children have particular needs and vulnerabilities on the Internet, so we need to ensure that it becomes a place of opportunities for children to access knowledge, to communicate, to develop their skills and to improve their job perspectives and employability.

In May 2012 the European Strategy for a Better Internet for Children was produced to ensure children get the digital skills and tools they need to benefit fully and safely from being online.  It also aims to unlock the potential of the market for interactive, creative and educational online content.  The strategy proposes a series of actions grouped around the following main goals:

· Stimulating the production of creative and educational online content for children as well as promoting positive online experiences for young children

· Scaling up awareness and empowerment, including teaching digital literacy and online safety in all EU schools

· Creating a safe environment for children through age-appropriate privacy settings, wider use of parental controls and age rating and content classification

· Combating child sexual abuse material online and child sexual exploitation

This strategy is the result of close collaboration between the European Commission and Member States, mobile phone operators, handset manufacturers and providers of social networking services.
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